
       
 
 

SENIOR BUSINESS JOURNALIST PAOLA IUSPA-ABBOTT JOINS 
PUBLIC RELATIONS FIRM SCHWARTZ MEDIA STRATEGIES  

 

Expanding client base and growing staff drives Miami-based PR and marketing firm’s 25% 
average annual growth over the past five years. 

 
MIAMI, FL – November 1, 2013 – Paola Iuspa-Abbott, a veteran journalist with more than 15 
years of experience covering South Florida business, has joined Schwartz Media Strategies, one 
of Florida’s largest public relations, marketing and digital media firms. Iuspa-Abbott joins the 
firm as it continues to expand its capabilities and team of employees serving clients doing 
business throughout the state and beyond. This growth has fueled the firm’s emergence as one 
of Florida’s fastest-growing PR agencies, having experienced annual revenue growth in the 
neighborhood of 25 percent for five consecutive years. 
 
Iuspa-Abbott comes to Schwartz Media Strategies after a successful career as an award-winning 
journalist in several of South Florida’s most prominent newsrooms. Most recently, Iuspa-Abbott 
was a business reporter for the Daily Business Review, where she covered real estate, law and 
finance for the past decade. She also worked as a business reporter for the South Florida Sun-
Sentinel, Miami Herald, South Florida Business Journal, Miami Today and the Courier Journal in 
Louisville, KY. 
 
In her new role as director of media relations at Schwartz Media Strategies, she will be charged 
with enhancing the firm’s relationships with domestic and international media while 
implementing publicity and marketing campaigns on behalf of the firm’s real estate, law, 
hospitality, financial, municipal, cultural arts and consumer clients. 
 
“Paola has been covering South Florida’s changing landscape as well as anyone over the past 15 
years, and her expertise lies in what drives our region’s business and civic communities,” said 
Tadd Schwartz, president of Miami-based Schwartz Media Strategies. “Her experience is aligned 
with the role our firm plays in counseling and partnering with our clients. It’s rare that someone 
with Paola’s background and knowledge comes along, and we expect her to add invaluable 
insight to our clients’ international and domestic media relations and marketing campaigns 
from day one.” 
 
Schwartz Media Strategies was recently recognized among the largest public relations agencies 
in South Florida by the South Florida Business Journal and among the top three public relations 
firms in the Daily Business Review’s annual “Best of” feature. The company was has also been 
recognized among the South Florida region’s “Best Places to Work.” 
 
The past year has seen the firm expand its team of public relations practitioners to 14, while 
adding a number of new clients, including Walmart, Jones Lang LaSalle, the InterContinental 
Miami, Miami Science Museum, Melo Group and Pinnacle Housing Group. 



  
A native of Argentina, Iuspa-Abbott brings strong ties with Latin America and the ability to 
culturally connect with the firm’s international clients. She will also help the company reinforce 
its relationships with media outlets throughout the Americas. 
  
Iuspa-Abbott graduated with a bachelor’s degree in Journalism and Mass Communications from 
Florida International University in 2000. She has been a South Florida resident since 1991 and is 
married to musician Lou Abbott. Their baby girl is named Luna. 
  

### 
  
About Schwartz Media Strategies 
Miami-based Schwartz Media Strategies is a full-service public relations, marketing, and digital 
media firm with national practices in real estate; financial and legal services; hospitality and 
lifestyle; destination marketing; consumer affairs; and cultural arts. Offering services ranging 
from media relations, crisis management and targeted marketing, to Hispanic communications 
and social media, the firm helps clients reach their core audiences with the goal of generating 
new business and building increased brand value. To learn more, visit www.schwartz-
media.com, Facebook, Twitter, LinkedIn, Youtube, Pinterest and Instagram.    
 
 
Media Contact: 
Schwartz Media Strategies 
Aaron Gordon: (305) 962-3292 / aaron@schwartz-media.com  
Allie Schwartz: (305) 308-6351 / allie@schwartz-media.com  
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